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Public Opinion Insights

As the geopolitical situation around the world continues to evolve, Canadians are
rethinking their nation'’s role on the world stage just as the world is evaluating Canada’s
role. Recent public opinion research in Canada and across 32 other countries and
territories by the Canadian International Council (CIC) and GlobeScan reveals:
iy » A Canadian population eager to move beyond
an alliance with the US, seeking a foreign policy
that champions economic resilience, climate
leadership, and constructive engagement with a
diverse array of partners;

* A global public that views Canada as the country
with the most positive reputation among the
countries tested, with 85 percent of the 32 markets
surveyed saying Canada has a positive influence
in the world (with only 15% saying Canada has a
negative influence in the world).

These findings are from an international public opinion survey conducted in

August 2025 across 33 countries and territories. The research included samples of
approximately 1,000 adults in each of 33 markets for a total sample of n=31,960 and
is representative of the online population and weighted to reflect general population
census data.

A Strategic Foreign Policy Alignment

Canadians are increasingly aware that their country’s global reputation is not only
symbolic but also strategic. In a time of shifting alliances, climate urgency, and rising
global tensions, Canada’s ability to influence international outcomes depends on how
it is perceived abroad. The fact that Canada is viewed more positively than any other
major country increases Canada’s potential to grow and leverage soft power. At the
same time, Canadians’ evolving priorities, from climate action to economic resilience,
reflect a desire for a foreign policy that is both principled and pragmatic. This is a
critical moment for Canada, as public opinion is aligned with the opportunity to use its
reputation capital to advance the values and interests that Canadians care about most.
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Canadian Expectations for Foreign Policy Priorities

The research shows that Canadians have a clear preference for foreign policy that
prioritizes building alliances beyond the United States (60%), advancing economic
interests (59%), and strengthening its national security (57%). Climate action (52%) and
immigration (49%) also rank highly. Traditional priorities like maintaining good relations
with the United States (28%) and international development (31%) are less favoured,
with a notable proportion supporting reduced attention in these areas.

Canadians’ foreign policy priorities vary demographically. Highly educated, high-
income individuals and older generations tend to favour strengthening ties with allies
beyond the United States and advancing Canada’s economic interests through trade
agreements. In contrast, younger Canadians are more inclined to prioritize climate
action and environmental protection, human rights, and democratic values. Young
Canadians are also more likely to prioritize immigration and border patrol.

Perceptions of Foreign Policy Priorities and Actions
Canada, 2025

B More attention and resources The same amount of attention and resources M Less attention and resources
Maintaining good relation with allies beyond the US “ 32 n
Economic interests / trade deals “ 35 n
National security / defense 36
Climate change and environmental protection “ B5 “
Immigration and border control “ 37 “
Human rights and democracy promotion 45 n
Global health and pandemic response “ 45 “
Addressing global conflict and peacekeeping “ 49 “
International development and aid “ 51 “
Maintaining good relations with the US “ 48 “
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Canadian men are more likely than women to prioritize economic interests and trade

deals, and are much more likely than women to say that Canada should bring more
attention and resources to maintaining good relations with the United States. Canadian
women are instead more likely than men to call for more resources for global health

and pandemic response.

There are important regional differences across the country when it comes to foreign
policy priorities. Most Canadians tend to favour strengthening ties with allies beyond

the United States or advancing Canada’s economic interests through trade agreements.

However, people in the Prairies and in Atlantic Canada instead favour strengthening
national security, whereas people in Québec are most likely to say they want to see more

attention and resources put toward climate change and environmental protection

Perceptions of Foreign Policy Priorities and Actions

“More Attention and Resources,” Top Three, by Demographics, Canada, 2025
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Overall, Canadians are signalling a move toward diversified partnerships, economic
resilience, and proactive engagement on global challenges. However, the government
should recognize some of the diversity of opinions across the country by demographic

groups and by region.

w
5

Canada'’s Foreign Policy Priorities and Global Reputation | January 2026



Canada’s Global Influence

Canada stands out as the most positively viewed country among the 17 nations tested
according to the 33 markets surveyed, with 85 percent of respondents globally expressing
a mainly positive impression of Canada'’s global influence.

Canada’s strong global image is mirrored by positive perceptions of close allies such as
Japan (84% mainly positive influence) and Germany (81% positive influence), but contrasts
dramatically with perceptions of the United States, with only 58 percent of the world
saying the USA has a positive influence on the world.

Impressions of Countries’ Influence in the World
Average of 33 Countries and Territories, 2025
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Perceptions of Canada'’s positive influence are strongest in Nigeria (95%), Kenya (93%),
Colombia (91%), Mexico (91%), and Sweden (90%), and are weakest in Saudi Arabia
(70%), China (70%), Egypt (74%), Hong Kong (74%), and India (75%). Over eight in ten
Americans (81%) believe Canada has a positive influence in the world.
Impressions of Canada’s Influence in the World Arrows represent a change
1' of +/-5 percentage points
or more compared to 2017

By Country, 2017-2025

= Mainly positive n Mainly negative

11 1 I i 1

121314 1212131313 1212014 18 13047
20 22
2630 2630
ii il i!i i! 93878378
74870 74870

¢ & e 3 3 S 2 PR G S 5@ I N T S N A+
&0 FEEEE 8 g@ﬁ@ﬁﬁﬁ §§§§§§§®§§ §§g§§§§
2
& S 5 S RIS § v 88 & & F o $
< 4 4 F
North Latin Europe Asia-Pacific Africa /
America America Middle East

Canada'’s Foreign Policy Priorities and Global Reputation | January 2026



Over the last two decades, Canada’s global reputation has shown resilience and growth.
As illustrated in the chart below, the proportion of respondents across 15 countries who
view Canada'’s influence as “mainly positive” has consistently remained high, fluctuating
between 75 percent and 80 percent from 2005 to 2013. Following a brief dip in 2014,
positive impressions have steadily increased, reaching a new peak of 85 percent in 2025.
This upward trend underscores Canada’s enduring appeal and its strengthening position
on the world stage, reflecting both the country’s constructive international engagement

and the value placed on its progressive policies by global audiences.

Impressions of Canada’s Influence in the World
“Mainly Positive,” Average of 15 Countries, 2005-2025
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Conclusion

Canada'’s global position is defined by a unique combination of positive international
perceptions and evolving domestic expectations. The findings demonstrate that
Canadians favour a foreign policy rooted in diversified alliances, economic resilience,
and proactive engagement on climate and security challenges. Canadians’ shifting
priorities across generations and social groups are shaping a vision for a more adaptive,
influential, and values-driven approach to international affairs.

At the same time, Canada’s reputation as the most positively viewed country among
major nations provides a powerful foundation for advancing these priorities on the
world stage. By leveraging its soft power and aligning policy with public sentiment,
Canada is well placed to strengthen its influence, foster meaningful partnerships, and
lead on issues that matter most to its citizens and the global community.
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About GlobeScan

GIObe '/ GlobeScan is an insights and advisory firm specializing in trust,
Sca n z ’ sustainability, and engagement.

Know your world.

Load the futuoe We equip clients with insights to navigate shifting societal and

stakeholder expectations, crafting evidence-based strategies that
reduce risks and create value for their organizations and society.

Established in 1987, we have offices in Cape Town, Hong Kong,
Hyderabad, London, Paris, San Francisco, Sdo Paulo, Singapore, and
Toronto. GlobeScan is a participant of the UN Global Compact and a
Certified B Corporation.

Learn more: www.globescan.com

About Canadian International Council

( 3 I ( The CIC's mission is to provide a platform for all Canadians to

. engage in global affairs. Since 1928, as a non-partisan, charitable
organization, the CIC has provided a platform for citizens to help
shape Canada’s place in the world. Indeed, at our 19 branches
located across Canada, our volunteers host numerous in-person and
online speaker events year-round for our members and the general
public. We also mentor and support students through a variety

of programs, and further engage with the wider public through

our publications such as the International Journal and our online
magazine Open Canada.

CONSEIL INTERNATIONAL DU CANADA

Learn more: www.thecic.org
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